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Me:xauHeH A0KJIA/ 3a JeHOCTTa HA
sw»Ansepraiizunr Hpoaumxn” AJl
3a ppBO TpuMeceuune Ha 2015 1., ChriaacHO Wi
1000, an. 4, 1. 2 ot 3IIILK

1. Undopmanus 3a BaKHH CHOUTHS, HACTHIWIN
npe3 TPUMeCeYHueTo U ¢ HATPYNBaHe 0T HAYAJI0TO
Ha (pMHAHCOBATA roIMHA 10 Kpasi HA CbOTBETHOTO
TpuMece4mne.

Hpe3 OTUCTHUA NIEpUod HE Ca HACTBIIWJIMA 3HAYUMH

CLOUTHS.

1.1. IpunoouBane Ha IMA mpe3 2015 1.

3a mepuoma 01.01.2015 r. - 31.03.2015 r.
IpY’KECTBOTO HE € TMpUIoOHUBajIo ABATOTPANHH
MaTepUATHHA aKTUBH.

1.2. Pe3yaTaTi OT OCHOBHA JIefiHOCT

3a mepuoma 01.01.2015 r. - 31.03.2015 .
IpY’)KECTBOTO HE € pealm3upaio TNPUXOA OT
npojaxxou. JIpy:KeCTBOTO € aKyMyJIMpalio Pa3Xxoau
0T oOMYaifHaTa JSHHOCT B pa3Mep Ha 3 XIS JIeBa.
Ksm 31.03.2015 1. ,,AnBepraitzunr [pogumkn” A/
MMa KpaTKOCPOYHU TBHPrOBCKM B3eMaHHA 923 xuil.
JeBa W Apyrd  B3emaHus 238  Xmi.  JieBa.
JpykecTBOTO MMa KPaTKOCPOUYHH 3aIbIDKEHUS KBbM
nocraBuunm B pasmep 270 xwmi. nB., a o0mio
3aIbIDKCHHS B pa3mep 416 xuil. 1B.

2. Nudopmanus 3a CKIYEHUTE TOJEMH CIEJIKA
MEKIy CBbP3aHHU JIMIA Mpe3 MbLPBO TPHUMecedne
Ha 2015 .

3a mepmoma 01.01.2015 r. - 31.03.2015 .
SAnseptaiizuar Ilpogumkn” AJ] He e CKIIFOYBAIIO
TOJIEMH CJHICIKH ChC CBBP3aHU JIHMIA, W3KIFOUBAUKH
CHENKU 0T 0OWYaiiHa CTOMAHCKA JICHHOCT.

3. OnucaHue Ha OCHOBHHTE PHCKOBE H
HECUTYPHOCTH, TIpel KOUTO € W3NPaBeHo
JpyxecTBoTo mpe3 ciaeaBamus  (UHAHCOB

nepuo./[py’)xecTBOTO € 3aBUCHMO Haii-Beue OT
oOIMTe TEHIEHIIMM B CEKTOpa HAa MapKETHHTAa W
pexnamara. Thi KaToO pa3Mepa Ha UHBECTUIIMUTE B
MapKeTHHT ca BBIIPOC Ha MEHH)KBPCKO YCMOTPEHHE
U 3aBUCAT OT pa3Mepa U paslpeicliCHUETO BbB
BpEMETO Ha MAapUYHUTE MOTOLM HA CaMHs KIUEHT U

ISLIOCTHATa KOHIOHKTypa Ha CEKTopa, B KOHUTO
onepupa pexiamoaaTens, »AJIBEPTAN3UHT
[Mponumxu” Al e mOpsko  3aBUCUMO  OT

LUKIAYHOCTTA Ha HWKOHOMHKATa. 3a0aBIHETO B

Interim Activity Report
of ,,Advertising Prodigy” AD
For the first quarter of 2015, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2015
For the period 01.01.2015 - 31.03.2015 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2015 - 31.03.2015, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 3 thousand.

Up to 31.03.2015 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 270 thousand, and total liabilities
BGN 416 thousand.

2. Information on major transactions concluded
between related persons during the first quarter of
2015

For the period 01.01.2015 r. - 31.03.2015
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the
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PHCTORETE HA DBIrapeKara MKOHOMKKE, ChOTBETHO
HAMATABAHETO Ha DA3XO/MTE 32 PEeKnama W neyart,
MOXKE & ¥Ma ChUICCTBEHO HEPGTHBHO BIUSHUE
BBRPXY NPUROLAHTE Ha APYXKECTBOTO.

Tosn purck e 100  HAKLAE KOMIIEHCHpaH OF
3L3MOKHOCTTA Ha JAnsepradzanr [lpognmee™ AL
[a pPa3BHE NPHCHCTBMETO CH HA N23apa HA ChCEAHH
crpanu (Dspums, Kuimsp), KbAGTO Apeanaranure or
[riero pexnamuy yeayry  Ouxa mornm ga Obaar
] DeanH3INpaHa Ha DO-BUCOKY HEHNA.

| TeugenuusaTa B NOCHEAHUTE FOAWHM € BCE TIOREYE
PEIGIAMOJATENY W KOMYHUKALMOHHK areduny na ce
JOBEpARAT Ha HETPHIIHL[HOHHHTE MEIHH 3a
!:\'am'[amm*re KaToO TOBA BakW B ocolena crened 3a
| MsTouma Eporna, u30CTaBallia B 3HAYUTENHA CTEITeH
|OF  3anajHnTe  [A3apy B TOBa  OTHOLIEHRE.
FOLBPEMEHHUST CBAT €€ CTPEMW KbM HOBOTO H
| HETPAUMIHOHHOTO BBB BesKa chepa Ha On3Heca, a B
{PEKMEMATA  HOBATOPCTBOTO € OCODEHO  BaXHO.
Heuuko TOBA Ch3IaBa HMNSanHUTe NPERNOCTABKI 3a
MO-rONAMO (PHCBCTBHE HA BCE NO-PasHOOGPAsHH |
DEKNAMHKM  HOCHTENMM B CWBJHEBHETO ¥
NpeBPbINANETO IOPM HA PPANCKMA  TPaHCIOPT B
sveaus, Peknamara M3HKKBA nped notpeburenure Ha
BCHKE KpadKa, a Tpagnuummma W Hal-Beue
TeneBM3UOHHATA  periama  OuBa  BCe  rIOoBCYe
| yaocrapsua oT Ousneca, Toea e egHa peasHa
BLIMOKHOCT 32 JAnarepraiizunr [pomumrn™ AJl na
CTAHE YHECTHHK B €QHO ChBCEM HOBO HATNpamiierue
| Ha pexnamaTa, KOeTO OCBEH BCHYKO JpPyro uie
103804 Ha ADVHKECTBOTO fa reHepupa u
SHAYATENHH TDHXO/IH,

advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy”™ AD to develop ifs
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional i every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every furn, and
the traditional and ecspecially the television is
neglected by the business. This is a real epportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue,
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